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Advisor’s Group portfolio of media products goes where you go. Conseiller and 
Le Journal du Conseiller are available in print and tablet editions. And our flagship 
site Conseiller.ca keeps you up to date on your desktop or mobile device.

Editor’s Note
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Conseiller
Conseiller is the must-read source of information for Québec financial 
advisors, featuring local stories on Québec issues, special reports and 
interviews with Québec industry leaders. With informative content and 
business-building tools for professional advisors, Conseiller focuses 
on key issues pertaining to practice management, client management 
and tax management.

Conseiller.ca
Conseiller.ca is the online resource for Québec financial advisors. 
The editorial focus of Conseiller.ca is on daily news and practice 
management tools for financial advisors including: 

•   Practice management articles 
•    Real time solutions relative to the financial advisors individual needs 

and market
•   A daily bulletin featuring up-to-date industry news and information 
•    Expert bloggers covering market trends, investor psychology, 

taxation, communications, legal advice, etc.
•   Links to additional online resources 
•   Tools, template letters and client education materials

Le Journal du Conseiller
Le Journal du Conseiller is a key source of strategic information for 
investment advisors in Québec. Each issue features exclusive content 
to keep advisors abreast of their industry’s evolution and to inform 
about the latest research and events that affect the way they do 
business. Also, Québec’s top advisors share their secrets about how 
best to apply investment and insurance solutions, while inspiring 
readers in the implementation of financial, tax and estate planning 
strategies for their clients.
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FrEQuENCy

6 issues
PEr yEAr

FReQuenCy peR dAy:

3 newsLetters

52,037

AvErAgE  
.CA Visits  

PEr moNTh

33,861

uNiQuE  
visiTors PEr 

moNTh

Advisor Group’s print and web products have reach in Québec! 
Conseiller.ca is the go-to source for Québec financial advisors.  
have a look at our stats.

AvErAgE 
PAgE viEWs 
peR MOnTH: 

89,5609,500
CirCuLATioN oF

*Google Analytics as of September 24, 2015

 tArGet: Québec financial advisors

 foCus:  breaking industry news; market-targeted strategies;   
tool kits, templates, planners and guides;
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issue space Close Material Close impact Date features

February January 5 January 7 February 1
prospecting to sell group benefits and VRSp (RVeR); a guide to life cycle investing for your 
generation y clients

march February 1 February 3 February 29 Important strategies in estate planning; philanthropy: smart giving to maximize deductions

April march 8 march 10 April 4
How to protect your office from lawsuits - who are the expert lawyers; 12 tax tips you should know 
for your clients

may April 5 April 7 may 2
Investing after retirement: making sure client’s capital lasts; advisors’ expertise limits: when do you 
need to reach for professional advice

october september 6 september 8 october 3 How to hire the best assistant(s); strategies with life insurance for small business owners

November october 3 october 5 November 1 rrsP special; investing in the year ahead; the world in review

2016 Publishing Calendar

Four times a year, Le Journal du Conseiller presents the top technical financial 
stories published in our sister publication, Advisor’s Edge report.

issue space Close Material Close impact Date feature

February February 1 February 3 February 16 Financial products you ought to know

march February 29 march 2 march 14 Fee-based business opportunities

october september 30 october 4 october 17 review of sectoral asset management

November November 7 November 9 November 21 Time management technology and efficient tips

Every issue of Conseiller looks in depth at ways advisors can better 
connect with clients, deploy more effective solutions, and better 
structure their practices so that they run more smoothly.
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All magazine advertising runs across print 
and digital editions.

2016 rate Card (gross)

Four Colour

Cover Rates: Four Colour

AD siZe 1X 6X

Full Page $10,222 $9,841

2/3 Page $9,182 $8,815

1/2 Page $7,026 $6,744

1/3 Page $5,494 $5,275

1/4 Page $4,669 $4,483

1/6 Page $3,597 $3,453

DPs $15,582 $14,958

1/2 DPs $16,504 $15,843

AD siZe 1X 6X

outside Back $13,042 $12,520

inside Front $13,577 $13,035

inside Back $11,545 $11,084

iFC spread $23,842 $22,889

Run-OF-SITe (ROS) dISpLAy Ad  
oPPorTuNiTiEs
Big Box, Leaderboard, Billboard/skyscraper
•   rates are Cost Per Thousand impressions  

(CpM Based)
•   Premium charges apply for additional targeting 

(25% minimum)

During Peak season
(Sept, Oct, Feb, May)
CPm $313 net

ros All other months
CPm $236 net

DAiLy E-NEWsLETTEr
Leaderboard, Big Box, Text Ad units available
Daily E-Newsletter Takeover

PEr E-NEWs
$813
$1,625

*riCh mEDiA
digital Belly Bands (Anchored with Big Box)
sliver Ad, Film strip, Cat Fish 

PEr DAy
$2,500 
1,300

moBiLE sPoNsorshiP oPPorTuNiTiEs
Exclusive banner sponsorship of our mobile-enabled 
website (accessible via
smartphone) (1 month minimum)

PEr moNTh
$4,000

homEPAgE TAkEovEr PEr DAy
$4,875 net

**Custom ProjeCts
special report sponsorship
editorial special report packages include a series of top stories,
sponsor logo on article pages, pop-up, and promotional e-direct.
(1 month minimum)

Partner education (sponsored Content) 
sponsored content. opportunity to post 500-word article or post white paper 
within an article page, including link to download PDF. Promoted on website 
for a 1-week period via button.

Partner success Centre (microsite)
Custom-built landing page delivering a wide variety of engaging content.
(1 month minimum)

Ce Corner
Ce course supplied and accredited for posting in Ce Corner.
sponsor logo and two text/bulletin ads per month and monthly report

Black and white rates less 15%

Four Colour

Cover Rates: Four Colour

AD siZe 1X 6X

Full Page $11,281 $10,857

2/3 Page $10,203 $9,794

1/2 Page $9,095 $8,731

1/3 Page $6,106 $5,861

1/4 Page $5,188 $4,981

1/6 Page $3,996 $3,836

DPs $18,338 $17,605

1/2 DPs $16,683 $16,015

AD siZe 1X 6X

outside Back $14,492 $13,911

inside Front $11,119 $10,675

inside Back $12,829 $12,316

Cover Ear Lug $2,322 $2,228

Cover 1/6 
Page Banner

$3,996 $3,836

Black and white rates less 15%

* All magazine will run a static replica ad in the digital edition for national Fp, dpS and Advertorial ads
* regional editions available speak with your Account representative for more information
* Inquire for pricing on re-targeting, social amplification, video in email, high-impact domination
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Advertising information
Indesign CS3 or higher templates for ALL ad sizes 
are available at addirect.sendmyad.com (select 
Ad Sizes from the left-hand navigation menu).

Production process
Method of Printing 
High-speed, web offset lithography

Method of Binding 
saddle stitched

inserts/Polybag 
rates and quantities are available on request

Terms and Conditions
Prices are subject to sales taxes where applicable. 
Prices are subject to change. Accounts are 
payable at the office of publication in Canadian 
funds or their equivalent at the prevailing rate of 
exchange at the time of payment.

Publisher is NoT rEsPoNsiBLE for lineup of  
type or images running through the gutter on 
spreads or single pages to adjacent inserts. 
running type or images through the gutter  
are sTroNgLy discouraged.

AdDirect instructions

TM

Upload.Check.Send

1.  Log into Magazines Canada’s Addirect™ Ad  
portal (addirect.sendmyad.com). Note: A user 
account will have to be set up upon the first visit.

2. Select the publisher/magazine you are 
advertising with. Complete the relevant ad info, 
then click upload.

3. Follow the onscreen preflight process.

4. Approve your ad.

AD siZE Trim siZE BLEED siZE

Full Page tabloid 10.8125" x 16.625" 11.3125" x 17.125"

DPs 21.625" x 16.625" 22.625" x 17.125"

1/2 Page 10.0625" x 8.3125" 10.5625" x 8.8125"

1/2 DPs 21.625" x 8.3125" 22.625" x 8.8125"

magazine 7.875" x 10.75" 8.375" x 11.25"

2/3 Page 10.0625" x 10.75" 10.5625" x 11.25"

1/3 Page Banner 10.0625" x 5.375" 10.5625" x 5.875"

1/3 Page square 8" x 7" 8.5" x 7.5"

1/4 Page 5.9375" x 8.3125" 6.4375" x 8.8125"

1/4 Page Banner 10.0625" x 4" 10.5625" x 4.5"

1/6 Page Banner 8" x 2.3125" 8.5" x 2.8125"

ear Lug 1.875" x 2.25" 2.375" x 2.75"

Banner Ad opposite  
mailing Label

1" x 6.0938" 1.5" x 6.5938"

Standard unit sizes in inches; width x height
Standard unit sizes in inches; width x height

AD siZE Trim siZE BLEED siZE

Full Page 7.875" x 10.75" 8.375" x 11.25"

DPs 15.75" x 10.75" 16.25" x 11.25"

2/3 Page 4.625" x 10" 5.125" x 10.5"

1/2 page Horizontal 7" x 4.625" 7.5" x 5.125"

1/2 Page vertical 3.375" x 10" 3.875" x 10.5"

1/2 island 4.625" x 7.5" 5.125" x 8"

1/2 DPs 15.75" x 4.625" 16.25" x 5.125"

1/3 page Horizontal 7" x 3.125" 7.5" x 3.625"

1/3 Page vertical 2.25" x 4.875" 2.75" x 10.5"

1/3 Page square 4.875" x 2.625" 5.125" x 5.125"

1/4 page Horizontal 7" x 2.375" 7.5" x 2.875"

1/4 Page square 3.375" x 4.875" 3.875" x 5.375"

1/6 page Horizontal 4.875" x 2.25" 5.375" x 2.75"

1/6 Page vertical 2.25" x 4.875" 2.75" x 5.375"

Advertising Specifications
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display Advertising Specifications

ProDuCTioN ProCEss
File Types: 
giF, JPg, Flash sWFs, Third-Party Ad Tags 
All online material to be supplied to BPPg 
Creative: bppgcreative@rci.rogers.com
Late Creative: All material must be submitted a 
minimum of 5 business days prior to campaign 
start date. Late material will result in a delayed 
campaign start date with full campaign being 
charged to advertiser.

 

TErms AND CoNDiTioNs
• Detailed reporting will be provided  

every month.

• Full specifications are available upon 
request.

• rates are based on run of site and place-
ment in available ad sizes; a premium will 
apply to specific ad placement.

• Accounts are payable at the office of pub-
lication in Canadian funds or their equiv-
alent at the prevailing rate of exchange at 
the time of booking.

• All online media ad creative adheres to  
iAB Canada standards.

• reports are generated by DArT for  
Publishers [DFP]. 

• When reconciling delivery reports, a di-
vergence of 10% with thirdparty ad server 
results is considered full delivery.

• E-directs are non-cancellable and spon-
sors can change flight date with 30 days’ 
notice.

• Prices are subject to sales taxes where 
applicable. Prices are subject to change.

E-NEWsLETTErs
• Supply image files in GIF or JpG format  

(40 kb max file size + click through url).

• Text Ad (text only): 50-75 words with link

• Logo can be used (40 k max file size)

• Logo size within ad should not exceed 
160px in width or 55px in height

• supply logo in EPs or high-quality JPg 
format.

* Ask us about additional e-newsletter opportunities

newsletter Advertising Specifications

AD siZE dIMenSIOn (px) siZE

Leaderboard 728 x 90 100kb or less

Big Box 300 x 250 100kb or less

Billboard 300 x 600 100kb or less

Wide skyscraper 160 x 600 100kb or less

AD siZE dIMenSIOn (px) siZE

Leaderboard 728 x 90 40kb or less

Big Box 300 x 250 40kb or less

standard unit sizes in inches; width x height 
Note: Hold all type matter or illustrative material not intended to trim a minimum of 0.25” (6mm) from outside trim 
edges and include 0.125” (3mm) gutter allowance for saddle-stitched spreads or 0.25” (6mm) gutter allowance for 
perfect bound spreads. Publisher is Not responsible for the lineup of type or images running through the gutter on 
spreads or on single pages adjacent to inserts. running type or images through the gutter is stroNGLY discouraged, 
as folding and trimming are subject to variation.
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rates 

* rates subject to change

feature tier title Gross

LoAD sCrEEN
1 $4,320

2 $2,970

LiNk-ENABLED PAgE
(Link out to client webpage,  
no other rich media features)

1 $842

2 $675

ENhANCED PAgE
WiTh uP To TWo riCh mEDiA FEATurEs 
(ex: Link, Video, Gallery, Touch/Reveal) 

1 $3,036

2 $2,429

CusTom 
(ex: More than 2 features, uniquely built  
page, spread, or multipage insert)

1 and 2
QuoTED  

PEr EXECuTioN

Our digital editions offer a rich experience where readers enjoy more 
features and more content. Enhance your static ad with interactive 
features that capture the imagination and attention of readers.

enhanced creative can be supplied (see specs page) or produced by 
rogers. speak to your Account representative for more information  
and pricing.

TiEr 1 Titles
Chatelaine, Maclean’s, Canadian 
Business, MoneySense, HELLO!, 
Canadian Health & Lifestyle

TiEr 2 Titles
Châtelaine, L’actualité, FLARE, LOULOU 
(EN/FR), Cosmetics, Cosmétiques,  
Today’s Parent, Sportsnet, VÉRO

digital Magazine editions



Media Kit 2016

The Basics
• All apps operate on Adobe digital publishing Suite (dpS),  
   viewer version 32

• Full-page tablet ad size is 768px by 1024px, without any  
   interactive elements within 40px top and bottom

• only portrait orientation is supported

• For multiple-page ads, vertical or horizontal, ordering  
   is possible. Please include preference, in the delivery   
   package as plain text instructions (as a TXT file)

•  optimal image and Asset settings 
- Images: pdF or pnG with resolution no lower than 108ppi 
- Text: pdF with interactive states as vector, minimum 
recommended point size is 12pt 
- Video: Mp4 format with .h264 encoding, 8-10MB per 
minute of video

Red zone is 
reserved for folio 
navigation and  

will override 
any interactive 

elements: 

40px top and 
bottom

graphics and Text
•  For ads with dynamic/interactive elements, material must 

be provided as a full Indesign package (all fonts/links 
included), and compatible with Adobe Indesign 6.0

•  Multi-state objects (ex: image galleries, hotspots) and 
embedded video/audio clips may be included (see  
https://digitalpublishing.acrobat.com/welcome.html for info)

•  if these elements are not built into the layout using DPs 
tools, please include all necessary resources in the delivery 
package with plain text instructions (as a TXT file)

• PDFs may be provided only for fully static ads

•  All graphics should be left as vector and not rasterized, 
wherever possible; assets may be left at printready 
resolution and in their respective colour settings

•  Please consider text legibility on tablet; body text should 
be larger than print (9pt in print should translate to approx. 
15-20pt on tablet, depending on font)

• Please refer to optimal image and Asset settings

urls, Analytics
•  urLs/links to web may be embedded in the layout using 

dpS tools (see dpS tools site http://helpx.adobe.com/
digitalpublishing-suite/help/installing-digitalpublishing-tools.
html for info)

•  if urLs/links are not embedded using DPs tools, please include 
full urLs and embedding/placement instructions in the delivery 
package in plain text (as a TXT file)

• Third-party tracking is not supported at this time

hTmL Ads
• HTML-coded ads may also be provided, up to full-page size

• Please conform to latest ios standards

•  if an hTmL environment negates the user’s ability to 
navigate away from the page or access the navigation bar, 
then alternative navigation must be incorporated in the 
page layout (via a 40px space at the bottom of the page)

•  Please include a static full-page image of any hTmL ad to 
be used as a thumbnail in issue navigation

•  An hTmL ad should also be delivered as a full inDesign 
package, with the hTmL content placed in the layout using 
dpS tools (see adobe.com/ca/products/digitalpublishing-
suite-pro.html for info)

•  if the hTmL content cannot be placed in a layout, please 
include all HTML files and resources, as well as an Indesign 
layout sized to full-page with the required static full-page 
image, in the delivery package

• Please note that hTmL ads are only available on ios devices

Asset Delivery
•  Tablet material deadlines match 

material close/deadline for the 
corresponding print issue

•  All assets should be submitted 
as a ZIp file via Addirect:  
https://addirect.sendmyad.com

•  Additional instructions should  
be included in the delivery 
package as a TXT file, but  
may also be emailed to:  
alek.trpkovski@rci.rogers.com

2-page print spread 
can convert to... 

2 pages vertical 
scrolling or... 

2 pages locked to 
horizontal swipe

multi-page print 
insert can convert  
to multi-pages 
vertical scrolling 
or multi-pages 
locked to  
horizontal swipe

OR

orientations

digital Magazine Specs
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Contact us
Ashleigh upshaw
sales Coordinator 
T 416 764-3878 
E ashleigh.upshaw@rci.rogers.com

Cassandra Curcio
Account manager 
T 416 764-1766 
E cassandra.curcio@advisor.rogers.com

Corey Longo
Account manager 
T 416 764-3955 
E corey.longo@advisor.rogers.com 

Lisette Pronovost
Production Coordinator 
T 519 843-2942 
E lisette.pronovost@rci.rogers.com 

rita Caci
Account manager 
T 514 843-2575 
E rita.caci@rci.rogers.com

Donna Kerry 
group Publisher 
T 416 764-3805 
E donna.kerry@advisor.rogers.com

Head Office
rogers Media inc.
One Mount pleasant Road, 7th floor
Toronto, ontario m4y 2y5 
T 416 764-2000 
F 416 764-3940 

Montréal Office 
rogers Media inc.
One Mount Pleasant Road, 7th floor
1200, avenue mcgill College, bureau 800
Montréal (Québec) H3B 4G7
T 514 845-5141 
F 514 843-2183

rogers media inc.  
Standard sales terms and conditions:

http://www.rogersmedia.com/standard-sales-terms-and-conditions/


