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Editor’'s Note

Advisor’s Group portfolio of media products goes where you go. Conseiller and
Le Journal du Conseiller are available in print and tablet editions. And our flagship
site Conseiller.ca keeps you up to date on your desktop or mobile device.
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INPORMATIONS STRATEGIQUES POUR CONSEILLERS:

Conseiller
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Conseiller is the must-read source of information for Québec financial
advisors, featuring local stories on Québec issues, special reports and
interviews with Québec industry leaders. With informative content and
business-building tools for professional advisors, Conseiller focuses

on key issues pertaining to practice management, client management

and tax management.

Conseiller.ca

Conseiller.ca is the online resource for Québec financial advisors.
The editorial focus of Conseiller.ca is on daily news and practice

management tools for financial advisors including:
Practice management articles

e Real time solutions relative to the financial advisors individual needs

and market

e A daily bulletin featuring up-to-date industry news and information
e Expert bloggers covering market trends, investor psychology,

taxation, communications, legal advice, etc.
e Links to additional online resources

e Tools, template letters and client education materials

Le Journal du Conseiller

Le Journal du Conseiller is a key source of strategic information for
investment advisors in Québec. Each issue features exclusive content
to keep advisors abreast of their industry’s evolution and to inform
about the latest research and events that affect the way they do
business. Also, Québec’s top advisors share their secrets about how
best to apply investment and insurance solutions, while inspiring
readers in the implementation of financial, tax and estate planning

strategies for their clients.
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Advisor Group’s print and web products have reach in Québec!
Conseiller.ca is the go-to source for Québec financial advisors.
Have a look at our stats.

AVERAGE “h(OCh(C LY
AVERAGE FREQUENCY aC =2,
PER MONTH 6 ISSUES —. L
52,037 PER YEAR .

AVERAGE

<> PAGE VIEWS

creutaronoF  FREQUENCY PER DAY: PER MONTH:
9,500 3 NEWSLETTERS 89,560
UNIQUE
V|SJ8§.SFI_P|ER TARGET: ouébec financial advisors

. breaking industry news; market-targeted strategies;
33,861 FOCUS: tool kits, templates, planners and guides;

*Google Analytics as of September 24, 2015
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2016 Publishing Calendar

Every issue of Conseiller looks in depth at ways advisors can better
connect with clients, deploy more effective solutions, and better
structure their practices so that they run more smoothly.

CONSEILLER

Issue Space Close Material Close Impact Date Features

CH— January 5 January 7 February 1 Prospecpng to §ell group benefits and VRSP (RVER); a guide to life cycle investing for your
Generation Y clients

March February 1 February 3 February 29 Important strategies in estate planning; philanthropy: smart giving to maximize deductions

Ay March 8 March 10 April4 lf—|ovv to protect your office from lawsuits - who are the expert lawyers; 12 tax tips you should know
or your clients

May April 5 April 7 May 2 Investing after retirement: making sure client’s capital lasts; advisors” expertise limits: when do you
need to reach for professional advice

October September 6 September 8 October 3 How to hire the best assistant(s); strategies with life insurance for small business owners

November October 3 October 5 November 1 RRSP special; investing in the year ahead; the world in review

}‘Elournal du Four times a year, Le Journal du Conseiller presents the top technical financial
- CONSEILLER stories published in our sister publication, Advisor’s Edge Report.

Issue Space Close Material Close Impact Date Feature

February February 1 February 3 February 16 Financial products you ought to know

March February 29 March 2 March 14 Fee-based business opportunities

October September 30 October 4 October 17 Review of sectoral asset management
November November 7 November 9 November 21 Time management technology and efficient tips

O ROGERS.
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CONSEILLERCA

RUN-OF-SITE (ROS) DISPLAY AD

OPPORTUNITIES During Peak Season

Bi . (Sept, Oct, Feb, May)
ig Box, Leaderboard, Billboard/Skyscraper CPM $313 net

o Rates are Cost Per Thousand Impressions c

(CPM Based) ROS All other months
® Premium charges apply for additional targeting CPM $236 net
(25% minimum)
DAILY E-NEWSLETTER PER E-NEWS
Leaderboard, Big Box, Text Ad Units available $813
Daily E-Newsletter Takeover $1,625
*RICH MEDIA PER DAY
Digital Belly Bands (Anchored with Big Box) $2,500
Sliver Ad, Film Strip, Cat Fish 1,300

MOBILE SPONSORSHIP OPPORTUNITIES PER MONTH
Exclusive banner sponsorship of our mobile-enabled  $4,000

website (accessible via

smartphone) (1 month minimum)

HOMEPAGE TAKEOVER PER DAY
$4,875 net

**CUSTOM PROJECTS

Special Report Sponsorship
Editorial special report packages include a series of top stories,

Hele

or logo on article pages, pop-up, and promotional e-direct
(1 month minimum)

Partner Education (Sponsored Content)
Sponsored content. Opportunity to post 500

word article or post whit
age, including link to download PDF. Promoted on w

Partner Success Centre (Microsite)

Custom-built landing page delivering a wide variety of engaging content
(1 month minimum)
CE Corner

CE course supplied and accredited for posting in CE Corner.
Sponsor logo and two text/bulletin ads per month and monthly report

* All magazine will run a static replica ad in the digital edition for National FP, DPS and Advertorial ads
* Regional editions available speak with your Account representative for more information
* Inquire for pricing on re-targeting, social amplification, video in email, high-impact domination
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201 6 Rate Ca I’O| (gross)
CONSEILLER

Lejournal du

CONSEILLER

Four Colour Four Colour

AD SIZE 1X 6X AD SIZE 1X 6X
Full Page $10,222 $9,841 Full Page $11,281 $10,857
2/3 Page $9,182 $8,815 2/3 Page $10,203 $9,794
1/2 Page $7,026 $6,744 1/2 Page $9,095 $8,731
1/3 Page $5,494 $5,275 1/3 Page $6,106 $5,861
1/4 Page $4,669 $4,483 1/4 Page $5,188 $4,981
1/6 Page $3,597 $3,453 1/6 Page $3,996 $3,836
DPS $15,582 $14,958 DPS $18,338 $17,605
1/2 DPS $16,504 $15,843 1/2 DPS $16,683 $16,015
Black and white rates less 15% Black and white rates less 15%
Cover Rates: Four Colour Cover Rates: Four Colour
AD SIZE 1X 6X AD SIZE 1X 6X
Outside Back $13,042 $12,520 Qutside Back $14,492 $13,911
Inside Front $13,577 $13,035 Inside Front $11,119 $10,675
Inside Back $11,545 $11,084 Inside Back $12,829 $12,316
IFC Spread $23,842 $22,889 Cover Ear Lug $2,322 $2,228

Cover 1/6 $3,996 $3,836

Page Banner
All magazine advertising runs across print
and digital editions.

O ROGERS.



CONSEILLER

Advertising Specifications

CONSEILLER

AD SIZE
Full Page
DPS

2/3 Page

1/2 Page Horizontal
1/2 Page Vertical
1/2 Island

1/2 DPS

1/3 Page Horizontal
1/3 Page Vertical
1/3 Page Square
1/4 Page Horizontal
1/4 Page Square
1/6 Page Horizontal

1/6 Page Vertical

TRIM SIZE BLEED SIZE
7.875"x10.75" 8.375"x 11.25"
15.75"x10.75" 16.25"x 11.25"
4.625"x 10" 5.125"x10.5"
7" x4.625" 7.5"x5.125"
3.375"x 10" 3.875"x10.5"
4.625"x7.5" 5.125"x 8"
15.75" x 4.625" 16.25" x5.125"
7" x3.125" 7.5"x3.625"
2.25"x4.875" 2.75"x10.5"
4.875" x 2.625" 5.125"x5.125"
7" x2.375" 7.5"x2.875"
3.375" x 4.875" 3.875"x 5.375"
4.875" x 2.25" 5.375"x2.75"
2.25"x4.875" 2.75"x5.375"

Standard unit sizes in inches; width x height

Advertising Information

InDesign CS3 or higher templates for ALL ad sizes
are available at addirect.sendmyad.com (select
Ad Sizes from the left-hand navigation menu).

Production process
Method of Printing
High-speed, web offset lithography

Method of Binding
Saddle Stitched

Inserts/Polybag
Rates and quantities are available on request

Lejournal du

CONSEILLER

Media Kit 2016

AD SIZE TRIM SIZE BLEED SIZE

Full Page Tabloid

22.625"x17.125"
1/2 Page 10.0625" x 8.3125" 10.5625" x 8.8125"
1/2 DPS 21.625"x8.3125" 22.625"x8.8125"
Magazine 7.875"x10.75" 8.375"x 11.25"
2/3 Page 10.0625" x 10.75" 10.5625" x 11.25"

1/3 Page Banner

1/3 Page Square 8"x7" 8.5"x7.5"

1/4 Page 5.9375" x 8.3125" 6.4375" x 8.8125"
1/4 Page Banner 10.0625" x 4" 10.5625" x 4.5"
1/6 Page Banner 8"x2.3125" 8.5"x2.8125"
Ear Lug 1.875"x2.25" 2.375"x2.75"
Banner Ad Opposite 1" x6.0938" 1.5"x6.5938"
Mailing Label E

Standard unit sizes in inches; width x height

Terms and Conditions

Prices are subject to sales taxes where applicable.

Prices are subject to change. Accounts are
payable at the office of publication in Canadian
funds or their equivalent at the prevailing rate of
exchange at the time of payment.

Publisher is NOT RESPONSIBLE for lineup of
type or images running through the gutter on
spreads or single pages to adjacent inserts.
Running type or images through the gutter
are STRONGLY discouraged.

] 10.8125"x 16.625"
DPS 21.625"x 16.625"

10.0625" x 5.375"

11.3125" x 17.125"

10.5625" x 5.875"

AdDirect instructions

1. Log into Magazines Canada’s AdDirect™ Ad
Portal (addirect.sendmyad.com). Note: A user
account will have to be set up upon the first visit.

2. Select the publisher/magazine you are
advertising with. Complete the relevant ad info,
then click Upload.

3. Follow the onscreen preflight process.

4. Approve your ad.

4

VAN 020 Check.Send

O ROGERS.
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Display Advertising Specifications

AD SIZE DIMENSION (px) SIZE
Leaderboard 728 x 90 100kb or less
Big Box 300 x 250 100kb or less
Billboard 300 x 600 100kb or less
Wide Skyscraper 160 x 600 100kb or less

Newsletter Advertising Specifications

AD SIZE DIMENSION (px) SIZE
Leaderboard 728 x 90 40kb or less
Big Box 300 x 250 40kb or less

s. Runn

ron single ¢

y and trimming ar

PRODUCTION PROCESS

File Types:

GIF, JPG, Flash SWFs, Third-Party Ad Tags

All online material to be supplied to BPPG
Creative: bppgcreative@rci.rogers.com

Late Creative: All material must be submitted a
minimum of 5 business days prior to campaign
start date. Late material will result in a delayed
campaign start date with full campaign being
charged to advertiser.

Nng type orir

TERMS AND CONDITIONS

e  Detailed reporting will be provided
every month.

e Full specifications are available upon
request.

e  Rates are based on run of site and place-
ment in available ad sizes; a premium will

apply to specific ad placement.

e Accounts are payable at the office of pub-
lication in Canadian funds or their equiv-
alent at the prevailing rate of exchange at

the time of booking.
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Conseiller

La gestion de hedge funds, plus efficace au féminin?

Les résultats ne mentent pas, selon KPMG

Le fossé entre riches et pauvres se creuse davantage
24 septembre 2015 | La rédaction

Au Québec, les 20 % les plus nantis possédent 61 % du
patrimoaine.

CONSEILLER Avantages

Nouvelles Ma pratique Produits Blogues Paroles d'experts

re >
.# -;'(Aﬁ, ~

ConseillerPME

Pour en finir avec la peur du profit

Parce que le but premier de vos clients, c’est
de faire de Iargent!

Avantages
Méme satisfaits, bien des employés ont
e pied dans la porte

Deux travailleurs du secteur privé sur cing
songent sérieusement & quitter leur emploi

CENTRE DE
DOCUMENTATION
SUR LA RETRAITE

Pour le conselller qui se spécialise en
aestion de [a retraite

Dosslers Formation Audio Retraite

CUNSEILLERPME.Ca

Voyez comment la gestion >
active peut faire la différence! 7

Fonds Dynamique
Investssez s s bans cansels

Partenaire de formation

VISIONNAIRES DETERMINES

« Pour voir tous les Visionnaires
déterminés publiés en 2015 »

Secrets de fabricatio®

Cliquez pour voir des solutions
de placement novatrices

CONSEILLER

All online media ad creative adheres to
IAB Canada Standards.

Reports are generated by DART for
Publishers [DFP].

When reconciling delivery reports, a di-
vergence of 10% with thirdparty ad server
results is considered full delivery.

E-directs are non-cancellable and spon-
sors can change flight date with 30 days’
notice.

Prices are subject to sales taxes where
applicable. Prices are subject to change.

E-NEWSLETTERS

*

Supply image files in GIF or JPG format
(40 kb max file size + click through url).

Text Ad (text only): 50-75 words with link
Logo can be used (40 k max file size)

Logo size within ad should not exceed
160px in width or 55px in height
Supply logo in EPS or high-quality JPG
format.

Ask us about additional E-newsletter opportunities

O ROGERS.
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Digital Magazine Editions

Our digital editions offer a rich experience where readers enjoy more
features and more content. Enhance your static ad with interactive
features that capture the imagination and attention of readers.

Enhanced creative can be supplied (see specs page) or produced by
Rogers. Speak to your Account Representative for more information
and pricing.

TIER 1 Titles TIER 2 Titles
Chatelaine, Maclean’s, Canadian Chételaine, Lactualité, FLARE, LOULOU
Business, MoneySense, HELLO!, (EN/FR), Cosmetics, Cosmétiques,
Canadian Health & Lifestyle Today’s Parent, Sportsnet, VERO
Rates
Feature Tier Title Gross
‘ 1 ‘ $4,320
LOAD SCREEN - - S
2 $2,970
LINK-ENABLED PAGE ] 1 $842
(Link out to client webpage, Eeo - R L
no other rich media features) ‘ 2 $675
ENHANCED PAGE : 1 $3,036
WITH UP TO TWO RICH MEDIA FEATURES - - .
(Ex: Link, Video, Gallery, Touch/Reveal) ‘ 2 $2,429
CUSTOM ‘
(Ex: More than 2 features, uniquely built 1and 2 QUOTED

PER EXECUTION

O ROGERS.

page, spread, or multipage insert)

* Rates subject to change
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Digital Magazine Specs

The Basics

e All apps operate on Adobe Digital Publishing Suite (DPS),
viewer version 32

e Full-page tablet ad size is 768px by 1024px, without any
interactive elements within 40px top and bottom

* Only portrait orientation is supported

e For multiple-page ads, vertical or horizontal, ordering
is possible. Please include preference, in the delivery
package as plain text instructions (as a TXT file)

* Optimal Image and Asset Settings
- Images: PDF or PNG with resolution no lower than 108ppi
- Text: PDF with interactive states as vector, minimum
recommended point size is 12pt
- Video: MP4 format with .h264 encoding, 8-10MB per
minute of video

Graphics and Text

e For ads with dynamic/interactive elements, material must
be provided as a full InDesign package (all fonts/links
included), and compatible with Adobe InDesign 6.0

* Multi-state objects (ex: image galleries, hotspots) and
embedded video/audio clips may be included (see
https://digitalpublishing.acrobat.com/welcome.html for info)

e [f these elements are not built into the layout using DPS
tools, please include all necessary resources in the delivery
package with plain text instructions (as a TXT file)

e PDFs may be provided only for fully static ads

e All graphics should be left as vector and not rasterized,
wherever possible; assets may be left at printready
resolution and in their respective colour settings

e Please consider text legibility on tablet; body text should
be larger than print (9pt in print should translate to approx.
15-20pt on tablet, depending on font)

e Please refer to Optimal Image and Asset Settings

Orientations

2-page print spread
can convert to...

2 pages vertical
scrolling or...

2 pages locked to
horizontal swipe

Multi-page print
insert can convert
to multi-pages
vertical scrolling
or multi-pages
locked to
horizontal swipe

urls, Analytics

® URLs/links to web may be embedded in the layout using
DPS tools (see DPS tools site http://helpx.adobe.com/
digitalpublishing-suite/help/installing-digitalpublishing-tools.
html for info)

o |f URLs/links are not embedded using DPS tools, please include
full URLs and embedding/placement instructions in the delivery
package in plain text (as a TXT file)

e Third-party tracking is not supported at this time

Media Kit 2016

HTML Ads

® HTML-coded ads may also be provided, up to full-page size
¢ Please conform to latest iOS standards

¢ If an HTML environment negates the user’s ability to
navigate away from the page or access the navigation bar,
then alternative navigation must be incorporated in the
page layout (via a 40px space at the bottom of the page)

¢ Please include a static full-page image of any HTML ad to
be used as a thumbnail in issue navigation

e An HTML ad should also be delivered as a full InDesign
package, with the HTML content placed in the layout using
DPS tools (see adobe.com/ca/products/digitalpublishing-
suite-pro.html for info)

e |f the HTML content cannot be placed in a layout, please
include all HTML files and resources, as well as an InDesign
layout sized to full-page with the required static full-page
image, in the delivery package

¢ Please note that HTML ads are only available on iOS devices

e N
Asset Delivery

e Tablet material deadlines match
material close/deadline for the
corresponding print issue

e All assets should be submitted
as a ZIP file via AdDirect:
https://addirect.sendmyad.com

e Additional instructions should

Red zone is
reserved for folio
navigation and
will override
any interactive
elements:

40px top and
iompm be included in the delivery

package as a TXT file, but
may also be emailed to:
alek.trpkovski@rci.rogers.com

O ROGERS.
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Contact Us

Ashleigh Upshaw

Sales Coordinator

T 416 764-3878

E ashleigh.upshaw@rci.rogers.com

Cassandra Curcio

Account Manager

T 416 764-1766

E cassandra.curcio@advisor.rogers.com

Corey Longo

Account Manager

T 416 764-3955

E corey.longo@advisor.rogers.com

Head Office

Rogers Media Inc.

One Mount Pleasant Road, 7th floor
Toronto, Ontario M4Y 2Y5

T 416 764-2000

F 416 764-3940

Media Kit 2016

Lisette Pronovost

Production Coordinator

T 519 843-2942

E lisette.pronovost@rci.rogers.com

Rita Caci

Account Manager
1514843-2575

E rita.caci@rcirogers.com

Donna Kerry

Group Publisher

T 416 764-3805

E donna.kerry@advisor.rogers.com

Montréal Office

Rogers Media Inc.

One Mount Pleasant Road, 7th floor
1200, avenue McGill College, bureau 800
Montréal (Québec) H3B 4G7

T 514 845-5141

F 514 843-2183

Rogers Media Inc.
Standard sales terms and conditions:

http://www.rogersmedia.com/standard-sales-terms-and-conditions/

O ROGERS.



