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20%
of our Searches Will be Mobile by the end of 2010



End-to-End Lead Funnel 
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The Basics: Get Found!



Compare prices 52%

Read Reviews 40%

Promotions / Coupons 38%

Inventory 34%

Locate retailer 37%

Purchase 23%

I’m Ready to Buy.
Are You Ready to Sell?

80% said they were likely 
use app

Source: Google/IPSOS

The Basics: Content. Right Here. Right Now.



Deals Around Me





matthieu@ypg.com


